
Successful
Email Marketing
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Plan Your Email Marketing Strategy
People fail at email marketing because they don’t have a plan. An email 

marketing plan helps you stay focused, motivated, and accountable. This 
means you never have to wonder what and when you’re going to send. 
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Design an Email That Drives Action
One of the biggest reasons for underperforming emails is weak email design. 
A marketing email should be designed to push the reader to take a specific 

action that benefits your business in a measurable way. 

Create Email Content Without Wasting Time
No one likes wasting time. And writing an email just to write an email 

is exactly that. But creating an email that greatly benefits your readers 
and your business? Farthest thing from a time-waster. 
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Measure the Impact of Your Email Marketing
Email marketing without measuring is like throwing a message in a bottle 

into the ocean. It doesn’t matter how well planned, designed or written 
your message is because you’ll never know what happened to it. 
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Grow Your Email List From Scratch
A person comes into your store and makes a purchase. A new customer. 

Great! But what happens when they leave? You may never see them again. 
Unless, of course, you have a way to draw them back to the store. That’s 

where growing your email marketing list comes in. 
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Want to learn about how to find 
success with email marketing, websites, 

social media marketing, and more?
Drawing on decades of experience, weʼre now sharing our online marketing knowledge 

in a free guide thatʼs packed with tips, examples of what works and what doesnʼt. 

GET YOUR COPY

constantcontact.com/thedownload

Writing down your goals makes you 42% more likely to achieve them.T I P
SOURCE: DOMINICAN UNIVERSITY

You don’t need to write a novel. A study found emails with 
20 lines of text have the highest click-through rates.
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SOURCE: CONSTANT CONTACT

Repeat customers spend 67% more money than new customers.T I P
SOURCE: BUSINESS.COM

https://www.constantcontact.com/guides/making-sense-of-online-marketing

